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The Polish IT market was worth PLN 24bn in 2007. This translates into growth of
16.5% compared with the previous year. For the time being there is nothing to suggest
that this dynamic will slow down to single-digit growth any time in the next five years.
The main driving forces on the market will be accelerating consumer demand and the
influx of EU funds coming into Polish enterprises.

According to the latest estimates, Poland’s IT market was worth PLN 24bn in 2007,
which represents year-on-year growth of 16.5%. This was the best performance in the last

eight years and is comparable with that of 2000.

Value (PLN bn) and growth rate (%) of the IT market in Poland, 2004-2008

27.8
24.0
20.6
18.1
16.0
16.5% 16.0%
13.0% 13.8%
10.9%
2004 2005 2006 2007 2008f
Value —4— Growth rate

f — forecast
Source: PMR, Report “IT market in Poland 2008. Development forecasts for 2008-2012"  wuwwwi.pmrpublications.com E

In 2007 IT services represented the fastest growing segment of Poland’s IT market,
growing by approx. 18% year on year in value terms. In spite of this fact, however, hardware
continues to shape the outlook of the branch, accounting for about half of the market's
value.
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One characteristic trend observed in developed countries has been a significant rise in
the share of IT services accompanied by a simultaneous decline in the share of hardware. In
this respect the Polish market diverges somewhat from other European countries. Although
IT services admittedly noted a higher dynamic than the market as a whole in 2007 and even
increased its share in comparison with 2006, but it did so only fractionally. It is mainly for
this reason that the hardware market (in spite of a high base) grew once more by a dozen
or so percent and as a result the status quo from 12 months before has essentially been
maintained. The relatively stable position of the hardware segment over the last few years is
primarily an effect of the ongoing boom on the consumer market, where sales of notebooks
and LCD screens are enjoying a very high dynamic. It is also interesting to note that in spite
of predictions made last year by the majority of suppliers and analysts, the desktop computer
segment has not stagnated, but instead enjoyed double-digit volume growth in 2007.

The rapid increase in demand on the mass and corporate markets for IT solutions is
essentially due to a favourable macroeconomic climate, which is improving the financial
standing of enterprises and increasing the disposable incomes of consumers. On the other
hand, the state administration is failing to take advantage of the healthy state of the market.
Despite some progress being made, the majority of important IT projects remain at the
planning stage and have been shelved for the next years.

Representatives of the biggest IT firms in Poland believe that the best source of growth
on the IT market will be EU funding for Polish enterprises. This is the opinion of 52% of the
respondents of a survey carried out by PMR Research in June 2008 among the managers of
the 200 biggest IT firms. The respondents also regarded Poland’s improving economy and
the growing awareness of IT needs as major stimuli — in each case around one fifth of the
surveyed companies believed this to be so.

What at present are the best opportunities for growth on the IT market?

Polish firms taking advantage of EU funds 52%
Improvement in Poland's economic situation

Greater awareness of IT needs

Greater inclination of firms to invest

Legislative reform

More IT investments in the state administration

The organisation of EURO 2012 in Poland and Ukraine
Development of new technologies

Greater access to the Internet

Entry of foreign investors on Polish market

Increased competition on IT market

Improvement in the economic situation abroad
Growing IT exports

More investments in local government

Other

among the 200 biggest IT firms in Poland.

Based on research carried out by PMR in May and June 2008
Source: PMR, Report “IT market in Poland 2008. Development forecasts for 2008-2012" wuwwuww.pmrpublications.com E
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In comparison with last year the number of respondents who believe that organisation
of the 2012 European Football Championship in Poland and Ukraine will boost Poland's IT
market has declined by 6 p.p. This year we included more specific questions about EURO
2012 and asked managers how much they thought the tournament could help develop their
enterprises. Half of the respondents see EURO 2012 as an additional opportunity for growth.
On the other hand, close to one in three reckon that the tournament, which will be one of the
biggest mass events in Europe, will have no major impact on their companies’ prospects.

Do you expect EURO 2012 to provide any
additional opportunities for growth?

Definitely not
Rather not 14%
16%

Don't know
1%

Definitely yes

Neither yes nor no 16%

16%

Rather yes
35%

Based on research carried out by PMR in May and June 2008

among the 200 biggest IT firms in Poland. E
Source: PMR, Report “IT market in Poland 2008. Development forecasts for 2008-2012"  wwuwwwu.pmrpublications.com

Growth forecasts for Poland’s IT market made by representatives of companies in the
informatics branch remain upbeat. Some 97% of the respondents surveyed by PMR Research
expect the market to expand in 2008. In the case of 2009 the percentage of positive answers
is barely one percentage point lower. According to the respondents, the average annual
growth rate in 2008-2009 will be 14%.

The article was based on the report “IT market in Poland 2008. Development
forecasts for 2008-2012", published by PMR Publications in July 2008.
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About PMR

PMR Ltd. (www.pmrcorporate.com)

is a publishing, consulting and market research company providing information, advice and
services to international businesses interested in Central and Eastern Europe. With highly
skilled staff, top ranked websites and over ten years of experience, PMR is one of the largest
companies of its type in the region.

PMR divisions:
PMR Consulting (www.pmrconsulting.com)

provides a wide range of services in 17 countries of Central and Eastern Europe, including
market entry feasibility studies, Cl (competitive intelligence), strategic advisory, FDI assistance
(M&A and Greenfield projects), quick consulting as well as any other services and support
a company might require to enter a market, find a business partner or gain reliable information.
Our services are always tailored to the specific requirements of our clients, many of which are
Fortune 500 companies.

PMR Research www.research-pmr.com

is a specialised research unit of PMR Ltd. It offers a full range of market research, analytical
and marketing services: quantitative and qualitative research, preparation of sector analyses,
desk research, and database preparation services. PMR Research specialises in the provision of
services to clients from the IT, telecommunications, pharmaceutical and construction sectors.
Our services are available in most Central and Eastern European countries.
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PMR Publications www.pmrpublications.com

provides reliable market intelligence for business professionals interested in Central and
Eastern European countries. Publications by PMR analyse the business climate in the region,
in particular in the construction, retail, IT, telecommunications and pharmaceutical sectors.
PMR Publications offers both free and paid subscription newsletters, internet news portals
and in-depth reports.

To find out more about Poland and Central and Eastern European countries please
visit www.polishmarket.com and www.ceemarket.com, as well as the regional and
national sectoral portals dedicated to construction (www.constructionpoland.com and
www.constructionrussia.com), IT and telecom (www.ceeitandtelecom.com, www.ictrussia.com
and www.itandtelecompoland.com), retail (www.retailpoland.com,www.ceeretail.com,
www.russiaretail.com) and pharma (www.pharmapoland.com).

PMR Ltd., ul. Supniewskiego 9, 31-527 Krakow, Poland
tel. /48/ 12 618 90 00, fax /48/ 12 618 90 08,
www.pmrcorporate.com

www.ceeitandtelecom.com

Contact PMR

Customer service
tel. /48/12 618 90 30
e-mail: sales@pmrpublications.com

Marketing
tel. /48/ 12 618 90 20
e-mail: marketing@pmrpublications.com
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Want a hand
in turning corporate
ideas into market success?

PMR Ltd. delivers more than reliable intelligence, it also specialises in a full range of market
research as well as in comprehensive management and business consultancy.

PMR Research (www.research-pmr.com) is the custom market research unit of
PMR Ltd. providing a full array of market research services including customer
satisfaction studies (consumer and B2B), brand awareness and brand image
studies, segmentation, distribution and competition studies, as well as in-depth
sectoranalyses using PMR Research’s proprietary methodology.
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